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The Reality of Practicing Competitive Advantage at Private
Universities in Taiz City

Abstract

This study aimed to identify the reality of practicing competitive
advantage at private universities in Taiz city, Yemen. The study adopted a
descriptive approach and utilized a questionnaire as the primary tool for
data collection. The study population consisted of (108) academic and
administrative leaders. The study reached the following key findings:

The reality of practicing competitive advantage was found to be at a
“moderate” level. Furthermore, there were no statistically significant
differences in the respondents’ perceptions regarding the reality of
competitive advantage at the level of the overall instrument or its
individual dimensions attributable to the variables of (educational
qualification) and (job position). No statistically significant differences
were found regarding the overall instrument or the dimensions of
(innovation and creativity), (cost reduction), and (flexibility) attributable to
the variable of (years of experience). Statistically significant differences
were identified in the (quality) dimension attributable to the (years of
experience) variable, favoring those with more than 10 years of
experience. Also, significant statistical differences were found in the
respondents’ perceptions concerning the reality of competitive advantage
across the overall instrument and all its dimensions attributable to the
variable of (workplace).

Keywords: Practice of Competitive Advantage, Private Universities.
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